


TRAINING AGENDA

 What is branding and online presence

 Why it matters to manage and monitor your company’s brand

 Managing customer reviews

 Maintaining your website and social media

 Using third-party marketplaces

 Tips to develop your digital marketing plan



WHAT IS BRANDING? 

 Creating a distinct identity for 
a business in the mind of your audience 

 What customers think and say about 
your company

 First impression a customer gets when 
they see your name

 Logo, visual design, tone of voice

 Based on the experience(s) customers 
have with you

 What you do vs. what you say

 Help your customers understand what 
you offer and how



WHAT IS ONLINE PRESENCE? 
 The ease of finding find information about a brand or 

company online

 Helps to build your company’s reputation 

 Gain trust and credibility with your customers

 Increases brand awareness

 Provides visibility of your products or services when 
customers are searching for related keywords

 Website, search results, customer reviews 

 Social media mentions, news and PR, online ads 



MONITOR AND MANAGE YOUR ONLINE PRESENCE 

 Monitoring helps you maintain brand integrity 

 It’s important to know how your brand is perceived

 Resolve any issues with dissatisfied customers early on

 Respond to positive reviews from customers to let 
them know you care

97% of consumers 
use the internet to 

find a business. 

-TripAdvisor

More than four negative 
reviews can decrease a 
company’s sales by 70%.

-Spiegel Research 
Center



CONTENT YOU 
CREATE

 VS. 

CONTENT 
CREATED 
ABOUT YOU

Content you 
Own

Website
Email

Social
media

Blogs

Promos
Offers

Online 
Ads

Podcast

Demos
BTS



CONTENT YOU 
CREATE

 VS. 

CONTENT 
CREATED 
ABOUT YOU

Earned & Paid
Content

Ratings

Tutorials

Reviews
Articles

Tags & 
mentions

Blogs

Interviews

Influencer



MONITOR THE CONVERSATION

1. Go to google.com/alerts. Choose the Google account you want to 
use.

2. Choose your keywords. 

3. Select how often you want to receive notifications. 

4. Choose the media sources you want to monitor. (News, blogs, videos, 
books)

5. Choose the region or location you want covered. If you have multiple 
offices in other states or regions, this is where you would indicate that. 

6. Choose between “only the best” or “everything”. Do you want to 
track everything, or will you let Google choose the most important 
ones? 

7. Select the email address to receive notifications.





MANAGING YOUR WEBSITE - DESIGN 

Appearance is everything 

 75-94% of people will make a snap decision based 
solely on design 

 They will do it in 0.5 seconds 

 Stock photos vs. actual photos of the business 

 Use of outdated links that leads to error pages 

 Clear calls to action 

 Timely information is easy to find 

 Organization of content on your site affects search 
rank

“If we perceive a website 
as unappealing, we are 
less likely to trust it, and 

more likely to leave it in 
favor of others.”



MANAGING YOUR WEBSITE – SITE PERFORMANCE 

Responsiveness and Content

 Detailed product and services descriptions 

 Store policies are up to date

 Tell your customer what they need to know

 Use banners to communicate most important 
information or latest updates

 Update, repurpose, and create different types of 
content



SEO VS. SEM 

Search Engine Optimization (SEO) 

 Improves organic search engine results 

 Evaluates how content is written, types of 
content, and backlinks to your website

 A combination of on-page SEO, technical, and off-
page SEO 

 Results take time

 Ad shows to anyone  

Search Engine Marketing (SEM) 

 Paid strategy to improve search engine results 

 Increase search visibility 

 Pay-per-click (PPC) marketing

 Only pay when a user clicks on the ad

 Keyword research and testing

 Ad shows to a specific target audience 

Helpful tools:  SEMRush,  Keyword Planner,  WordTracker 



MANAGING SOCIAL CHANNELS 

Tips to grow your brand on social media 

 Use content building tools like Canva to develop social 
media templates / kits

 Use real photos

 Consider partnering with brand ambassadors

 Use long-form and short-form content 

 Try a variety of content posts on multiple social media 
channels (stories, reels, memes, lives, highlights, 
tutorials)

 Take a strategic approach and balance by using owned, 
paid, and earned content 



Customer reviews & testimonials 

• Are you responding to customer comments and reviews? 
• Responsiveness shows you value your customers
• Address issues early to prevent bad reviews from lingering online 
• Let customers know you care about their experience 
• Let customers know you value their business 
• Good testimonials and reviews can be great for marketing
• User generated content helps to improve your search ranking
• Encourage customers to share their experience with you 





CROSS PROMOTE 
YOUR BRAND
 Site on print materials 

(business cards, packaging, 
newsletter, coupons) 

 Trade publications 

 Opt-in ads to receive store 
updates, sales, promos, new 
products

 Follow-up emails with a 
coupon for a discount or sale 
items

 Social media to drive traffic 
and get engagement



CONSIDER THIRD 
PARTY MARKETPLACES

 Search capability on platform

 Listing fees 

 Inventory Management 

 Fulfillment and shipping 

 Sales reports and tracking

 Mobile platform availability 

 Access to wider buying audience

 Ad space for similar products















Tips to develop your 
digital marketing strategy 

• Know your customer – Develop 
different buyer personas based on the 
markets you’re selling in

• Identify your goals and the digital 
tools you’ll need to achieve it. – Be 
specific so you can measure the impact 
of your marketing tactics.

• Consider the big picture. - Evaluate 
your digital channels and assets. 

• Try different posts and various content 
types. (A & B testing)

• Measure your performance and adjust. 
Run reports to compare engagement, 
reach, and conversion.



For Additional Resources 

• eCommerce Resources - https://trade.gov/ecommerce
• SBA Learning Center - https://learn.sba.gov/dashboard
• Country Commercial Guides - https://www.trade.gov/ccg-landing-

page
• SCORE - https://www.score.org/grow-google-digital-readiness-

series
• Amazon Seller University - https://sell.amazon.com/learn
• Shopify Plus Academy - https://plusacademy.shopify.com/

https://trade.gov/ecommerce
https://learn.sba.gov/dashboard
https://www.trade.gov/ccg-landing-page
https://www.trade.gov/ccg-landing-page
https://www.score.org/grow-google-digital-readiness-series
https://www.score.org/grow-google-digital-readiness-series
https://sell.amazon.com/learn
https://plusacademy.shopify.com/
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